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NOTE 1. Why Use Linkedin At All?

This platform has a reputation as the network for professionals, that is, it is receptive to
professional, business related topics and discussion. It is likewise known to be the
number one (No 1) business-oriented site.

LARGEST PRUFESSIOM.I‘L' NETWORKING PLATFORM

There are so many reasons why this platform is important;

e It helps your career story or build your brand when potential employers or
recruiters search for you outside linkedin or visit your profile. For instance, Google

e Gives room for you to seek for jobs relevant to you or related to your industry
through your profile.

e It helps to showcase your expertise

¢ It helps you to gain exposure and be found for new opportunities.

¢ It helps with research on companies, entrepreneurs, related industries or like brands
and other relevant topics.

There are members of the platform it helps you reach out to such as;
Decision makers

Executives

Leaders

Hiring managers and so on.



NOTE 2. Research Keywords for Linkedin

Adding a number of keywords in your profile is necessary because it helps optimize your
profile and ranks you higher in searches from either prospective employers or customers.

Your keywords should be such that you believe your connections would type in their
search. They could be either primary or secondary keywords.

-Your primary keywords should be your title, niche or profession WHILE

-Your secondary keywords should be your skills or services you offer, tools or
software’s you use and types of brands you work with.

There are various sections where your keywords should be included in your profile.
These sections can as well be edited to your preference using the pencil icon on the right
side of your profile.
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Jeri Walker [

| help people get hired | Career Consultant | Business I
Consultant | LinkedIn | Resume Writing | Interviewing | CPA

Headline

Kansas City, Missouri Area

Add profile section ¥ ’ More... ‘
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First Name * Last Name *

‘ Jeri H Walker ’

Add former name

Headline *

Interviewing | CPA

| help people get hired | Career Consultant | Business Consultant | LinkedIn | Résumé Writing | ‘

Summary

Industry *

‘ Professional Training & Coaching v ‘

Contactinfo

Profile URL, Websites, Phone, Email, WeChat ID /

Summary

P> TIRED OF SPINNING YOUR WHEELS IN YOUR CAREER? P>
P> BEING DOWNSIZED? P> I

As a Career and Business Strategist, | can help you navigate your job search or career change process so
you can find a better job or career for yourself as quickly as possible.

Current job title

Title *

[ fareer and Job Search Strategist | LinkedIn Profiles | Resume Writer | Business Consultant l

Company *

‘ [ Your Best Designed Career ‘




Job experience

s WO Search

Add profile section ¥

Experience +
Career and Job Search Strategist | LinkedIn Profiles | Resume Writer | Business Va
II: Consultant

Your Best Designed Career

* SERVICES PROVIDED TO TRADITIONAL EMPLOYEES:
« Career Consulting

+ Interviewing

+ Job Search Strategies

+ Linkedin

+ Resume

* SERVICES PROVIDED TO ENTREPRENEURS/SMALL BUSINESSES: @
+ Accounting

« Bookkeeping

+ Business Consulting
« Entrepreneurship

« Small Business Startup:

Module | E
E B =

Skills

@Y ! help people ¢ sy
Skills & Endorsements Addanewskill Z
LinkedIn Training - 5
Gerrard Lee and 4 connections have given endorsements for this skill
Resume Writing - 6
Gerrard Lee and 5 connections have given endorsements for this skill
Screening Resumes 5
Bettina Buhr and 4 connections have given endorsements for this skill
Show more
Add Skills X

Suggested skills based off your profile:

(+ Job Coaching) <+ Personal Branding) <+ Career Counseling) <+ Financial Modeling)
<+ Coaching) <+ Tax Pvepara!ion) ( e Bookkeeping) <+ Cash Receip(s) <+ E-shots)




NOTE 3. Use a Current, Professional Profile Image

Having a profile image raises the chances of your profile being viewed and more likely to
receive connection requests. It will be shown and used to identify you in any information
connected to you on the platform which of course includes search results and so on.

Here are a few things to consider in your profile image.

e Give a natural smile

e Use a neutral background

e Appropriate appearance

e Headshot image

e Eye contact with camera

e Current and professional image




NOTE 4. Consider Premium, and Then Add a Cover Photo

Your cover photo is quite different from your profile picture because it gives your
connections an extra layer of insight about you and what makes you. It should represent
your skill, current job or an industry you are interested in.

Be unique

It is the larger photo above your profile picture which should catch the attention of your
potential employer and compel them to read further, your profile page. Adding that extra
step helps you stand out amongst other individuals and creates a memory trigger in the
mind of your potential employer.

w Don't be caught short - Get advice from Morgan Stanley about your retirement. 2Ad -+

Edit public profile & URL

Add profile in another la

Promoted

Don’t be caught
8‘ Get advice from Mo
7 your retirement,

Digital audit of e
ENFYle Keep track of all edit

made on expenses v

Wé

Jeri Walker [C Your Best Designed Career Branch Network
BN Complete, Flexible, ¢




NOTE 5. What's Your Name, and What Do You Do?

Not only is your name any viewer of your profile sees, it is the first thing they read most
importantly, in search. Here are a few things to note.

e Personal names and not business names

e Full name completely spelt out correctly (no nicknames)
e Capitalize all first letters of your name

e No special characters or symbols

e Ensure consistency of your name




NOTE 6. Offer Complete Contact Information

This contains your contact information opened to your connections or viewers in order to
be accessible to them. Information such as;

e Profile URL

e Website (3 slots to fill)

e Phone number

e Physical address

e Email address and others might be optional to you.

This is accessible on your profile by clicking on contact info and can as well be edited in
situations when you want to update your information.

Brooke (Grubb) Miles

Contact Info

M Your Profile

linkedin.com/in/brookethemarketingpro

& Websites

deshoutout.com (Company Website)
youtube.com/c/DelawareShoutOut (YouTube)

facebook.com/delawareshoutout (Facebook)

%, Phone
302.273.2845 (Work)

£ Email

brooke@deshoutout.com




NOTE 7. Grab a Custom URL

Every linkedin profile is assigned a secondary URL which can thereafter be changed or
customized to a primary one. Customizing your URL makes it look more branded and
professional. It also makes it easier to remember and use. Using your name or something
close to it would be much preferable rather than something that could change
consecutively.

Here are a few things to keep in mind about you URL,;

e |t is subject to availability

e It must align with your name which should not be misleading or ambiguous
e Changing your name does automatically change your URL

e The old URL will redirect to your new URL after customizing or changing it
e It cannot be changed within a space of 30 days.

To do this, go to edit contact information where you have your profile URL (secondary)
and click on it.

Edit contact info

Profile URL

linkedin.com/in/brookethemarketjngpro (£
é lll?

Website URL

([P S~ S — | camnany

You will then be directed to edit and customize as you so desire.

Edit your custom URL

ind other off-LinkedIn services. Personalize the URL for your profile.

the profile view displayed
www.linkedin.com/in/ |brookethemarketis

Note: Your custom URL must contain 3-100

or numbers. Please do not use spaces, sym
or special characters.
Cancel ‘

Edit Content

This is your public profile. To edit its sectior



NOTE 8. Make Sure Your Profile Is Visible

Your profile should be accessible to viewers either logged in or not. In the private and
setting section of your profile, take note of the following;

Make sure everyone can view your activity feed
Turn on or off your activity broadcast
Select what other can see when you view their profile

Enable an open profile if you’re a premium member

Clicking on your ‘edit public profile and URL’ will direct you to edit your visibility as
you want,

r jobs, skills, companies.

Edit public profile & URL 2]
Add profile in another language (2]

Promoted

H M

Analyse public policy
Make impactful and We have the network
informed policy You have the skills. Move
recommendations. Learn  the world forward here.

m 7

Jan o) (She/Her) e Linking in with Louise
ant | Small Business Britain Champion 2021 | e

Join our network.

Public profile settings # Edit your custom URL

You control your profile and can limit what is shown on search engines and other off-LinkedIn services.

S 3 A s ¢ s % Personalize the URL for your profile.
Viewers who aren’t signed in to LinkedIn will see all or some portions of the profile view displayed below.

www.linkedin.com/in/louisebrogan £
SPEAKER - LINKEDIN EXPERT - PODCASTER - SMALL BUSINESS CHAMPION
= Edit Content
B VidSummit
HBIZCHIXLIVE g 2 -

12
v

This is your public profile. To edit its
sections, update your profile.

Edit contents )

Edit Visibility

You control your profile's appearance for
people who are not signed in to LinkedIn.
The limits you set here affect how your
profile appears on search engines, profile
badges, and permitted services like
Outlook.

@ Linking in with Louise

Louise Brogan
LinkedIn Consultant | Small Business Britain Champion

If you have added a Linkedln creator card
to your profile, then unselecting Public or
hiding photos, headline, summary, or

[ The University of Dundee
2021 | LinkedIn with Louise Podcast | Speaker = y

Belfast Metropolitan Area - 500+ connections Websites
articles & activity will remove this feature
N from your profile.
Sign in to Connect Learn more
Contact Louise for services Your profile’s public o, o
Lead Generation, Content Marketing, Content Strategy, Marketing Consulting, Social Media Marketing, Digital visibility

Marketing, Corporate Training, Marketing Strategy, and Public Speaking



NOTE 9. Consider a Profile Badge

A profile badge is a good idea to make sure that people know they can as well find you
on Linkedin. Using a badge on your website is a great way to cross-promote your profile
for viewers who visit your website and help connect with them. Here are steps to follow;

Click on edit public profile & URL on your linkedin profile
Below your profile is the public profile badge, click and create a badge.

Having led you to public profile badge builder, follow the steps by;

I. Copying the script code to your html

Ii. pick a badge size of your choice, then copy the code and paste to html as well to get
your linkedin profile badge.

Back to Linkedin.com @
Cernications =,
CONVERSION :

Action, anguages ()

Public Profile badge

Promote your profile by adding a badge to your

AN biog. online resume. or website.

Is Digital Marketing Better Than Traditional Marketing?
8y NISHAN DAS

Public profile badge builder

Promote your profile by adding a badge to your blog, online resume, or website
3

nd using the scripts belo ou agree to the Plugin Terms of Use

Step 1

Copy and paste the following script anywhere in your page
(You only need to do this once)

script type="textjavascripl" src="hitps //platform linkedin com/badges/js/profile js" async defer></script>

Copy the code



Step 2

Choose a badge from the options below, copy and paste the code
(includes a link to your public profile)

Badge 1

Proper for embedding in main Size
container of the page
Regular (280 pixel wide

NISHAN DAS I NISHAN DAS
é Social Media Advertising | | Social Media Advertising ||
= fordpress developer ||

Wordpress developer |

o Nat [, Indira Gandhi National Open

University

Linked [ View profile Linked in




NOTE 10. Support Additional Languages

Additional language is a plus to your opportunity because it offers your profile viewers
an alternative language to read when viewing your profile and making it not content
deprived inconsideration of people who are bilingual also.

To activate this, all you have to do is add a profile in another language to your original
profile. With this, your profile can then be toggled between both languages, though all
information is the same but in different languages. Added language could as well be
removed from your profile.

[ g &h = g = ¥ 2z v

Home My Network Jobs Messaging Notifications Me = Work - Recruiter

AUSTIN HEN'}NE Edit public profile & URL (7]

Add profile in a\ther language ©

in

Click on ‘Add profile in another language’ where you will be directed to fill in your
details

Create your profile in another language x
Add more than one language on your We will match viewers' language to your
profile to make finding you easier. () available language profile. If there's no

match, your default profile will be shown.

Language of new profile*

Spanish !

Start your Spanish profile with your name and headline

First Name™ Last Mame™
Austin | Henline

Headline*

Marketing @ Linkedin ® | Teach Students How to Use LinkedIn to Get Jobs and Build Their
Personal Brands @ TEDx Organizer ® TEDx Speaker W 1175+ LinkedIn Profiles Reviewed




After all details have been saved, your profile can then be viewed in both languages as
seen below.

| o o aa = - = B B s
Home My Metwork Jobs Messaging Motifications Ma - Wark - Recruiter

o~
AUSTINHEN NE (i) QT
Emkelvinlipn Edit public profile & URL ©

Profile Reviews
Content ldeas
Qutreach Tips

Info Interviews

m linkardln



NOTE 11. Update Your Connections

It is advisable to check and update your connections every month so that you can connect
with people through your personal network. Basically, this is to see and find out people
who could be of benefit to you such as;

Analysts
Partners
Competitors
Clients

Updating your connections is done through your network where you have a list and check
for key people you know and could be of benefit to you before connecting to them. In
connecting as well, you can include an invitation note stating who you are and why you
want to be connected to the person. This helps grow your personal network on linkedin.

w =] i=]

Home My Network Jobs Messaging Notifications

Recommended for you
Promoted

People Groups Companies Hashtags

Save Up To $.40 Per F
SqFt

Upgrade To An 5-C

rrrrr (rong Pump For C

RIS ings. Find Out

Carly James Bruce Nelson lyad " Bob" Awei.. HOW
Chemical Analyst at President & CEO of CEO & President at
Carter Engineering Roundtree Capital edmparts.com Learn more
Based on your profile Based on your profile Based on your profile
, About Help Cente
Connect Connect Connect Advertising Busit

Get the LinkedIn

g e W Linked (T3] LinkedIn Corg

Jason Struthers John Tucci Robert Anderson
President & CEO, The President and CEO at President & CEO at
Crosby Group CARBER® Inplex LLC
Based on your profile Based on your profile Based on your profile




m Q_Search

10 Week Mini-MBA - Sharpen business acumen & grow your professional network.

Peter HIdeyOShl Xenon Publishers
Editorial Assistant at Xenon Publishers {z] see contactinfo
Creater New York City Area

&

Your invitation is on its way

(@ Your invitation to Peter Hideyoshi is on its way. You can add a
note to personalize your invitation.

23] -
o




NOTE 12. Add Media / Links

One of the outstanding features of your LinkedIn profile is the option to add media to
some sections on your profile. Media in this context can include images, links, pdf, and
videos to help engage your viewers and know more about you. Section which you can
add media to are by clicking on the + sign is;

Feature section

] ase N ® = P £ 3 @
2 Giuseppe Gurrieri (HejHim) More Add section m
n}o Human | Father | Entreprenecr | Digital Marketer | Procuct Owner | Biogger

A Myitems

See all > + /7

Linked Assist on Linkedin: How To Search
and Apply for Jobs on Linkedin

How To Search and Apply for Jobs on
Linkedin Love You Guys! ¥ Academy

Education section

(]
®
Y

Marcetpaces SEng Tu _ € OMSW v Orag 0 K ogoNg <
® H 4 2
m Q S‘?a—:"‘ .-

:i Giuseppe Gurrieri (He/Him) More Add sec
® Human | Father | Entrepreneur | Digital Marketer | Product Owner | Blogger >

Education 4

- ._t c » /
. Abgebrochen, Legal Research and Advanced Professional Studies

Licenses & certifications B -
The ClickMinded SEO Course Vi

ChckMinded
issued Aug 2019 - No Expiration Date



Experience section
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Home My Network Jobs Messaging Notficatons Mew Work » Acven
Gurrieri (He/Him) more ) ( Add section ) (EEL
Human | Father | Entreprenecr | Digital Marketer | Product Owner | Blogger e N
Experience +
@ SEO Vision UG
Jan 2017 - Present - 4 yrs 10 mos =
Uim, Baden-Wirttemberg, Deutschiand
& 4 4 r
o unovision GmbH
v 4yrs 3mos
. Online & Web

Oct 2018 - Present - 3yrs 1mo
Uim Area, Germany



NOTE 13. Review Skills & Endorsements

Including specific skills on your Linkedin profile is a great way to showcase your
abilities. You can add a maximum of 50 skills to your profile. They're a simple and
effective way of building your professional brand and engaging your network.

They should have keywords relevant to your profession as stated earlier, that you want to
be endorsed for, as it will ensure you don't get lots of endorsements for random skills you
are not interested in. They should reflect what potential viewers are looking for and help
reaffirm what you have stated in your background.

Once you've added a skill to your profile, your skills can be validated by your direct
connections to reinforce their weighting. These are called skill endorsements, which are
different from recommendations. When a connection endorses your skills, it contributes
to the strength of your profile, and increases the likelihood that you'll be discovered for
opportunities related to the skills you possess.

Endorsing your connections' skills on their profile is a way to recognize any professional
abilities that you've seen them demonstrate. You may be asked to provide feedback on
skills and endorsements.

Q Search e = g
Home My Network Jobs Messaging

=

’ Barbara Day
Business Development & Marketing at Instant Imprints of Delaware

Skills & Endorsements

+ )xCustomer Service - 5

o Endorsed by Robin Willis McCormick (mutual connection)

+ ) Organizational Effectiveness - 3

Nona "Shearee" Barnett and 2 connections have given endorsements for this skill

+ ) People Skills - 3

Nona "Shearee" Barnett and 2 connections have given endorsements for this skill



T3] @ Search L
Home My Network Job

'—\.
’ Barbara Day
Business Development & Marketing at Instant Imprints of Delaware

w% rmick (mutual connection)
Thanks for endorsing Barbara

Help identify relevant opportunities and content
for Barbara on LinkedIn

How good is Barbara at Customer Service? sctions have given endorsements for this skill

Geood Very good Highly skilled

sctions have given endorsements for this skill
How do you know about Barbara’s Customer

Service skills?

Show more ~

Select a relationship k -
Your response is anonymous and will not be directly
shared with Barbara or other LinkedIn members. Learn Ask for a recommendation Recommend
more

Endorsing your colleagues can also help you to maintain strong connections with the
people in your network. There are chances your connections get your notification and
reciprocate the act. You could as well ask friends and family or known people for
endorsement.

It is noteworthy to state that these skills should be prioritized by pinning the top 3
relevant skills. They can as well subsequently be changed by dragging in the order you
want.



NOTE 14. Move Sections Around

There are some of the sections of your profile that can be moved around, allowing you to
customize and prioritize the information you present to connections and prospects. Here
are some of the sections;

Skills & Endorsement
Experience
Education

This can be done by clicking the three stacks and moving them in the order you desire.

Il B2B

ED ED
[l

|

‘]1-5 Blogging

Adjust endorsement settings m




NOTE 15. Add / Update Projects

The project section is an ideal place to show off some of your actual works and
communicate to viewers what you can do for them by showing them what you have done
in similar experience. They are much more like your past experience, in other words, they
should have an outstanding description of those experiences.

You can add to your projects through accomplishment sections on your profile

Accomplishments _kj

Organization Publication

Mesh Technologies Ltd

Interests

and 1f updating for the first time, you go through ‘Add Section’.

Q Search for jobs, skills, companies... Lo B _.i = - =
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[m Netcast Demo | Linkedln X M Inbox 29) - netcastdemo99@gr X | G linkedin - Google Search

& C @ linkedin. . edit/forms/project/new/2profile tryPoint=PROFILE_COMPLETION_HUB ®xw » @

Add project

[ Month

Month

+ Add creator




NOTE 16. Add / Update Publications

This is not just for published books and written work, though they should definitely be
included here. You can also include links to blog posts, particularly if you've contributed
articles on sites other than your own relevant to your profession.

As stated above, you can likewise access it through accomplishments on your profile or

Add section.

Add publication X

+ Add author




NOTE 17. Ask for Recommendations and Give Recommendations

Recommendations represent independent reviews of you, your skills or business which
can go a long way toward establishing your expertise with potential viewers.
Recommendations can be given to or requested from your connections and it has been
said to give more recommendations in order to get recommendations.

Go to the profile of your recipient (someone you are connected to) and click on more
where you have the options to recommend or request for one.

Fill in your relationship or connection with and current position with the recipient at that
time.

Write a recommendation message or request in the text box

Be purposeful about accepting, requesting or giving recommendations by making sure it
Is relevant to your profile.

To give recommendations,

o Keep it short of about two-three (2-3) paragraphs

e Start with a powerful hook to engage potential viewers of your recipient on how
good and talented the person is.

e Give context about your professional relationship with the recipient and explain
why you are in the right position to give it.

e Showcase recipient’s impact, that is, what he/she is best at, challenges he/she
overcame and why you choose to recommend him/her.

e Provide personal insight on who they are as a person beyond professionalism.

e Write a strong finish; a call to action to help win potential viewers or jobs for your
recipient.
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Rock Content Magazine - What is a content experience? Download and find out.
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Kevin Shen - 1st

I make YouTube videos exploring connection as a basic
human need, and how we can prioritize it once again as a
society

San Francisco, California, United States - 500+ connections -
Contact info

Self Employed Share prof
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Save to PC
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Request a
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Unfollow
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NOTE 18. Regularly Share Relevant and Interesting Status Updates

It is advisable to update your status daily (one daily) or update relevant content a week.

Your status update is about establishing your reputation and opinion about a topic or
issue. It is also demonstrating your willingness to share information and tell that you are
active.

Your status update should provide value and be of interest to you and your networks. It
could also be a reminder on account as an article.



NOTE 19. Regularly Publish Posts

This is intertwined with the previous. Linkedin allows you to craft and publish your post
like you would on your blog. Publishing a post appears at the top of your profile which is
or is not visible to your network depending on your preference. Adding a picture to the
post adds a great effect on your profile. Remember, this post must be purposeful, relevant

and interesting to your connections.

' Start a post Today’s top courses o

1. Leadership Foundations

2. Leading with a Heavy Heart

nnnnnnnnnn

hhdsfihed

Choosa who can commant on your



NOTE 20. Review Group Memberships

Take time at least once a month to review groups that you are a member of and check if
they are offering valuable discussions and connection opportunities. This can be done

through ‘Work’ on your profile and click on groups.

. & © ®» @
Jobs

..........

&
0

Messaging Notifications Me w Workg Adverltise

After searching for your preferred type of group, before joining, it is wise to check out
the description of the group; what it is about, if it would be of relevance to you and also
the rules guiding the group. You can also see the admins of the group and your direct

connections before joining the group.

L
ua
9

14 connections in this group

DEMSH 220

Judy Weintraub, Mikaela Delia, and 12 other connections are in this group
See all

About this group

Entrepreneur & Small Business Forum is dedicated to: Growing, Building &

Scaling Businesses.

Hello and welcome! Please join our group if you are an existing business owner

and you are focused on growing, building and scaling your business. If you are ...

S%??II

A LEARNING

Suggested cours
aoP

&S0 °

el

See more r¢



Here are some keys to note when joining a group;

Groups that teach you skills and help you do your job better.
Groups that have people with related industries to your that you can refer each other

Groups where your potential customers are hanging

Another great feature linkedin has is that you can message any of the group members
without being connected to them (after joining the group). You can as well post directly
through the group for its members to see or post through your profile and select who you
want to see the post, that is, the group.

- ma — —

his group
Messaging Notificatior Me w

Including Ed Rainier, MB
connections

] 0a e
LT o a -

Delaware Small Business Chamber

ini Listed group

See z

About this group

Z, start a conversation in this grou
L‘ 9 P The Delaware Small Bus

your true resource to he
Photo Video Poll Document maintain small to mediu

businesses in Delaware

surrounding region.



NOTE 21. Daily LinkedIn Activity

There are so many activities that can be done daily on your profile. Some are;

e Endorse others

e Review recent profile views; check out those who have viewed your profile, might
find a potential member there.

e Share carefully chosen and thoughtfully organized content

e Share or update evergreen content

e Comment on group posts

ADDITIONAL RESOURCES LINK:

1. GET A JOB IN CANADA before Landing as a PR:
https://www.youtube.com/watch?v=0w7Y63AFVOM

2. How to make GREAT LinkedIn Profile (Step by step + best settings tips):
https://www.youtube.com/watch?v=wgkG 1yOdcqg

3. How to use LinkedIn Efficiently to get your dream JOB across the WORLD (my Canada
steps and Tips): https://www.youtube.com/watch?v=kdrMLrM8Hsw

4. HOW TO USE LINKEDIN TO GET A JOB IN 2022 (STEAL MY EXACT
STRATEGY!): https://www.youtube.com/watch?v=rCF9HaDSRiM

5. How to get a job in Canada [Even before landing]: https://www.youtube.com/watch?v=-
yPj8sLeGJs

6. What You Need To Know To Secure A JOB OFFER From Outside Or Within Canada:
https://www.youtube.com/watch?v=0QgCHbt7Jhws&t=6388s



https://www.youtube.com/watch?v=Qw7Y63AFVQM
https://www.youtube.com/watch?v=wqkG_1yOdcg
https://www.youtube.com/watch?v=kdrMLrM8Hsw
https://www.youtube.com/watch?v=rCF9HaDSRiM
https://www.youtube.com/watch?v=-yPj8sLeGJs
https://www.youtube.com/watch?v=-yPj8sLeGJs
https://www.youtube.com/watch?v=QgCHbt7Jhws&t=6388s

7. 1 GOT A JOB OFFER WITHOUT HAVING A DEGREE CERTIFICATE TO WORK
IN CANADA FROM NIGERIA: https://www.youtube.com/watch?v=EYP0dGICchs



https://www.youtube.com/watch?v=EYP0dGICchs

